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Kodak DCS 200

by John Siebenthaler

The 20-pound plus Black Box
landed at the front door, dumped
by the neighborhood UPS driver-
a fashion statement in coordinated
brown shirt and shorts-with scant
regard for the very expensive
package entrusted to his care.

After undoing the steel strapping
that secured the Pelican case, the
first clue that this isn’t your normal,
everyday Nikon N8008s is the cel-
lophane-like bag wrapping the
body and lower disc unit.

The smoke-grey baggie is an
anti-static wrap, and it, along with
the enclosed wrist strap ground, in-
dicate we’re dealing with delicate
chips and static-sensitive circuits.

Capable of recording 50 images
before the 80-meg internal hard
disc is filled...each shot on our
b&w model takes up 1.5 meg of
data...the body must be hooked
up as a terminated SCSI device to,
in our case, a Macintosh running

Orlando SRO

by David Heller

ASMP history was made during our February meeting. The above photo was
taken using the Kodak DCS 200mi digital camera shortly after the meeting
started. We then downloaded the image onto a Mac computer for processing
using Photoshop, then uploaded to the Compuserve mainframe in Columbus,
Ohio. Next, we called Photography Forum sysop Mike Wilmer in Sacramento,
California. He expedited the merge into the forum library. Within 15 minutes
the image was available online to ASMP members and hundreds of |Will grow as hardware sales ex-
thousands of subscribers worldwide. In addition, David Heller provided
periodic updates, and we maintained live contact with other ASMP members
around the country during the meeting.

(ORLANDO) Fighting a severe
case of laryngitis, ASMP Execu-
tive Director Dick Weisgrau ad-
dressed a room packed with
photographers and graphic artists
at Orlando’s Ross Ehlert Labs
February 11th. The topic: CD
Rom and the changes, chal-
lenges and opportunities it pre-
sents to working photographers.

Weisgrau opened by explaining
that there really is no mystery to
CD Rom. “If you think of them as
books, but with much more capa-
bility, you get the idea.”

Current sales of CD Rom’s are
about $50 million dollars. By the
year 2000 this market is expected
to grow to $500 million. A CD
Rom book can cost up to $2.5
million to produce. “The market
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pand and the players become
common household items,” said
Weisgrau.

Photoshop. (Downloads to pc
Photostyler are the only other alternative.)

With the DCS 200mi, enabled b&w film
speeds are ISO 100, 200, 400 and 800. One
of the nifty aspects of working with the cam-
era is the recording of image data, including
time/date stamp, film and shutter speed, and
aperture used, in a separate file. This is view-
able during image download via a “notes”
dialogue box.

After working with the camera for two
weeks, one conclusion is that they don’t tell
you nearly enough about battery care. The
camera body runs off four AA alkalines, the
internal disc is powered by six AA ni-cads.

During actual use, the camera is turned on,
then the hard disc is “wakened”. At this point,
you actually record the image. The picture is
first saved to DRAM, or random access

(continued on page five)
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What Readers Have To Say

Where is the CD Rom market
going? Weisgrau said the educational and
reference materials markets are the cur-
rent driving forces behind the industry, but
“the real growth and expansion will occur
when the leap from digital (computer based
readers) to analog readers (video) is made.
The whole business of ‘info-tainment’ is
where the industry is headed.”

Software giant Microsoft plans to spend
$25 million in the next 5 years on photo
books alone. IBM plans to bail itself out of
it's financial woes by expanding into multi-
media. The potentially high quality content
of CD Rom based materials will become
very attractive to consumers.

“The consumer can certainly live without
the advertising that sponsor traditional
magazines and TV. Newsweek is now

(continued on page six)
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Dear photographers: Gen-
eral members should have
received your ballots by
now. Please check off all
candidates they are running unopposed.
However, most important please read the
proposed amendment changes for our
board. We have been in limbo now for the
past six months, because of not having
enough board members. Our board has
some great ideas to strengthen ties with our
members, and with these changes we can
provide for a stronger chapter.

It was great to see some new faces at our
last meeting sponsored by Kodak. With all
of the information on hand, and having a
larger turnout than what was expected. It
was a total success! | look forward to see-
ing all of you at the Jim Pickerell meeting in
April sponsored by Fuji Film. Jim is probably
the most knowledgeable person concerning
stock photography. He will give a four hour
seminar on these issues.

On April 1st, | leave for the Chapter Presi-
dents Meeting in San Diego. | would appre

ciate any input from our members on how

ASMP

to improve or make our organization stron-
ger. Just give me a call.

As shown in our newsletter, please send
your letters off to Washington. The Copyright
Reform Act would greatly strengthen the pro-
tection for photographers and other artist. By
eliminating the need to register photographs
prior to an infringement, and to make us eli-
gible for statutory damages and legal fees.
We already have the endorsement by both
the House and Senate. Please take advan-
tage of this and enclose a copy to National
SO, SEND YOUR LETTERS NOw!!!

I would like to close by thanking the follow-
ing organizations for there contributions to
our organization: Eastman Kodak, Ross-
Ehlert Photo Lab, The Art Department, Inc.,
Advance Audio Visual, E&G Custom
Photographics, Abner’'s Camera Store, Fuji
Film, Tampa Tribune, Creative Color, Hall
Type & Imaging Services, Printer’s Ink, and
a special thanks to John Siebenthaler for all
of his work on our Newsletter and past meet-
ing. We couldn’t do this without your help.
Thank-you!

ASMP PHOTOGOMP "83

South Florida Photo Imaging Expo

The South Florida Chapter of ASMP is
pleased to announce ASMP PHOTOCOMP
’93-A PHOTO IMAGING EXPO March 24-25
at the Miami Beach Convention Center.

Held in conjunction with the “Strictly Busi-
ness Computer Expo”, ASMP South Florida
hosts 11 seminars, plus a reception, “Speak-
ers, Sponsors and Spirits”.

Seminar topics include: Copyright, Digi-
tized Photography and the Law, Introduction
to Electronic imaging, Which Computer Im-
aging Gear Should | Buy?, On-line Services,
Pictures by Modem Panel with KPX, MPCA
and Presslink; News Photography in the
Electronic Era; Marketing and Using CD-
ROM and Photo CD with Jim Pickerell; Us-
ing the Tools of Adobe Photoshop;
Successful Self Promotion; Stock Photogra-
phy: Trends, Styles and Best Selling Images;
Manipulacion Electronica de la Fotografia
(Electronic Imaging taught in Spanish), plus
a key note address by photographer Michele
Tchervikoff!

This program has been dreamed up and
organized by our program chair, Randy Tay-
lor. Sponsors include: Kodak Professional
Imaging, Fuji Professional Films, Adobe
Photoshop, several local camera stores and
labs, The Palm Beach Photographic Work-
shops, The Miami Herald, and Mac Training
Group, among others.

We welcome ASMP members from outside
our chapter. For information, call Randy
Taylor at (305)573-5202.




Central Florida 3

Membership Specialty Breakdown

Where Do You Fit In? Now You Know.

ASMP Memober Specialties by Percentage —

The chart at left shows specialization by
category in percentages. Although there are
over-50 separate listings offered by ASMP, the
majority of members specialties are clustered
in the top eight categories.

Data used in compiling the display was
furnished by national, on the basis of member-
supplied information. Members can check up to
five categories on the back of their dues
payment form.

Chart Design by John Siebenthaler
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National Leads © Revision
. .
Radical Changes Proposed At Hearings
By Matt Herron, Second Vice President
Bills have just been introduced into the The Bills were introduced without notice to

House (HR 897) and Senate (S373) calling the Copyright Office, or anyone else. The
for the repeal of the copyright registration man behind the action is Bill Patry, Legal
requirement. Counsel to the House Copyright Sub-Com-

As most of you know, unless a photograph mittee, and formerly an employee of the
has been formally registered with the Copy- Copyright Office.

right Office no punative or statutory damages Patry is someone ASMP has been working
can be collected in court. The effect of this closely with for several years, and this bill es- :
requirement has been to make our copy-  sentially answers our needs. Hearings are Pl LRSS

rights ineffective unless we register every scheduled for March 3 & 4, and ASMP will
image we make—an onorous and virtually take the lead in testifying for the bill and

impossible task. mobilizing support from other creators’ orga-
Essentially the House and Senate bills are nizations (writers, graphic artists, etc.).

identical and call for the following actions. The bills have bipartisan support in both

1. Termination of the Copyright Royalty Tri- chambers, and there is a good chance they

bunal, which determines the rates (Ed. note will sail through the legislative process. If
- outrageous) paid by public television for they succeed this will be one of our biggest
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copyrighted works used in programming. victories yet.

2. Changing the office of Register of Copy- During Dick Weisgrau’s talk to our chapter last
rights from an appointment by head of Li- Matt Herron supplied this update via an upload month, he touched on the revisions to the
brary of Congress to an appointment of the to the ASMP section on CompuServe. copyright registration procedure national is

President. (There’s a special reason for this, currently pursuing. If national s successtul in
changing the registration process, substantial

which we can only go into later.) gains in protection will be extended to all
3. Repeal of sections 411 and 412 of the creators of intellectual property.

Copyright Law, the registration require-
ments.
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Pickerell
Talks Stock!

Fuji Sponsors Seminar

Reknowed stock specialist Jim Pickerell
will be the guest speaker for our next meet-
ing, at the Sabal Park Holiday Inn in Mango,
Saturday, April 17th. Times are 1-5 p.m.

Jim began his freelance career as a pho-
tojournalist in the Far East during the 60’s.
His first major sale, a cover for Life Maga-
zine, was a stock photo of the overthrow of
the Ngo Dinh Diem government in Saigon,
Vietnam. The sale was arranged through his
agency, Black Star.

Despite this initial success with stock pho-
tography, Jim spent the next ten to fifteen
years focusing on assignment work, first in
the hard news and editorial field. He later
transitioned into corporate work.

As an assignment photographer, Jim regu-
larly filed his outtakes with Black Star, and
some international agencies. These photos
were frequently used by consumer maga-
zines, textbooks, and other photography
buyers.

As the income from stock photography in-
creased, Jim began to study the needs of the
stock photo market, and gave some attention
to shooting specific situations for stock.
Sometimes the same subject matter needed
for an assignment, shot in a slightly differ-
ent way, would produce a useful stock pho-
tography. Often Jim would return to the
location of an assignment shoot at a later
time to do photos specifically for stock.

He built a network of agencies who handled
his work. When photographing a situation
with stock value, he shoots heavily in order
to have plenty of similarimages to give to all
his agencies.

Now, more than 70% of his gross income
comes from stock photography. He devotes
most of his current photography time to
shoots of specific subjects he feels gave
good sales potential.

He has given lectures on stock photogra-
phy to ASMP Chapters, around the country
including: New York,'Chicago, San Fran-
cisco, Los Angeles, Atlanta, Cleveland,
North Carolina, New Orleans, Boston, and of
course, Washington, DC.

An article on his operation was published
in Photo District News in 1985, and he con-
ducted a seminar at Photo 86 in New York.

In 1989, he published Negotiating Stock

Photo Prices, a 40 page guide to establish-
ing prices for stock photography. This guide
is currently being used by more than 2000
stock photographers and agencies, and is
being marketed internationally.

In 1990 he began publishing a bi-monthly
newsletter for stock photographers. This
newsletter is called TAKING STOCK.

Jim and his wife live in Bethesda, Maryland.
They have two daughters in college.
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(KODAK, continued from page one)

memory, then immediately copied onto the
hard disc, which takes about three seconds.
Further photos are impossible until the image
has been saved to disc.

The process of previewing and saving the
images to the host computer is very battery-
intensive, even with the charger hooked up,
and can exhaust the internal ni-cad’s quickly.
Close watch must be kept on the battery level
indicator to ensure they aren’t drained com-
pletely.

If that happens, things get funny in a hurry.
The camera is likely to start self-initiated
continuous firing. The acquisition program
won’t work. And without a fresh set of ni-cads
or a similar power source, you can'’t recover
your shots.

Above: University Auditorium, University of
Florida, Gainesville. Kodak DCS 200, Photoshop.

©1993 John Siebenthaler

My éxperience resulted in the installed set
getting cooked. The local Radio Shack had
close-enough replacements, so | was able to
continue after a brief delay.

Shooting with this very expensive gadget
is nothing short of miraculous. With the nec-
essary computer and software support, it re-
ally integrates the print publishing
experience.

Sprint car races in Ocala, the University of
Florida in Gainesville, and our ASMP digital
meeting in Orlando provided a variety of real
life test situations.

You can have an image placed in a docu-
ment within minutes of taking the shot. No
darkroom hassle, no scanning, no paper.
Downloading from camera to computer
takes only a few minutes.

| had two adjustments to overcome. First is
live area versus field of view. The supplied
28, and the 15 used at our meeting, present
a viewfinder field that's about 150 percent
larger than what you actually record-you see
much more than you shoot. (A reference
guide says the 28 is equivilent to a 70 for
taking purposes.)

The second adjustment involves the three-
second wait for the image to be saved to disc.
That interval can cause a little confusion until
the delay is integrated into technique.

Shooting with the DCS 200 is just plain fun.
Going from bright sun to an interior setting?
Just dial in the ISO setting. (The DCS also
supports dedicated flash.)

This digital marvel works, and works well.
Though not workable for all situations, it's ex-
ceptionally well suited for some. For a dtp
environment, it’s the most intuitive approach
available.

The most outlandish aspect of the DCS is
the ability to take a picture while hooked up
to the computer. One of the dialogue box
buttons is labeled “take picture”. So | did. And
it did. Result? An immediate, online, fully
digital photo, ready for use. Data can be
saved in a very economical manner using
JPEG compression.

As development continues, and the price
inevitably drops, the time’s not far off when
photographers will include a true digital cam-
era as part of their basic equipment. | want
to thank Jeff Arywitz, Kodak Elec. Imaging
Rep, for his help in providing test equipment.




(continued from page one)

planning to publish a quarterly CD Rom
newsmagazine,” Weisgrau said. The only
barrier to overnight change is the need for
consumers to buy new hardware.

All this represents a tremendous opportu-
nity for photographers. How? By the open-
ing of electronic markets for photographic
images.

“Print will be around for a long time,” (at
least until we run out of trees) “but the oppor-
tunities for electronic image sales will in-
crease exponentially,” said Weisgrau.
“There is rapid movement from a text based
to an image based society.”

The same forces which currently drive the
video industry will drive the emerging multi
media industry. Multi-media materials will be
cheaper to produce than a film or tape, and
there will be a tremendous variety of new
materials produced on myriad subjects.

“There will be a desire among producers to
obtain high quality stillimages, and the good
producers will not look to stock as a source,
as they find stock too ‘generic’.”

What will make the electronic imaging
market a quality market for photographers?

Weisgrau said “Protocols need to be estab-
lished. Reasonable fees (for both the image
buyer and seller) must be worked out. ASMP
will establish a licensing agency for it's mem-
bers in the very near future. ASMP is follow-
ing the BMI model (musician’s copyright
licensing agency) closely. The Media Pho-
tographers Copyright Agency board of direc-
tors met for the first time in late January.”
More information will be forthcoming to
members soon.

“Sales by these networks
will basically be
unrestricted.”

The Media Photographers Copyright
Agency (MPCA) will act as a clearing house
for it's members images. MPCA will have no
files of images, but it will maintain a database
of available member images, retrievable by
category. Stock photo houses, needless to

7 DAYS A WEEK

BONDED « LIGENSED « INSURED

306 North Howard Ave. . Tampa, Florida 33606

(813) 254-0080

Toll Free 1-800-771-0080
FAX (813) 254-9617

ASMP

say, feel threatened by MPCA.

Kodak and other major corporations are
forming “picture networks” to sell images to
corporations and stock houses. “Photogra-
phers will lose a certain amount of control
over their work, as sales by these networks
will basically be unrestricted,” said Weisgrau.
“MPCA associates will retain more control
over their work, as they will be able to stipu-
late usage and rates.”

“There will always be dishonest operators.
The big ad agencies and pubs can be ex-
pected to behave honestly. MPCA is work-
ing to establish electronic image registration,
unique image identification and other protec-
tions for photographers,” Weisgrau said in
summary.

Editors note: During his coverage of the meeting,
ASMP Central Florida member Dave Heller
provided “real time” upload feeds of the meeting
to ASMP members in Seattle, Houston, Chicago,
Santa Fe and Boston. His summary reports were
also uploaded to the Photography Forum library
for other members to download and review.
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-Simply The Best-
For Service, Reliability and Quality

e E-6 in 2'/> Hours
* Drop after work and Pick Up at 9:00 am
* C-41 Services
* Black and White
e Slide Dupes

EG Custom

219 S. Howard Ave. Tampa, FL 33606
(813) 254-0539
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Enhanced Freedom For Sheet Film Users

» Special Pre-Loaded Packets of 4” x 5” Film Allow Daylight Film Handling
« Safe and Reliable One Sheet Per Packet Design and Construction

« Compatible with Polaroid and Kodak READYLOAD Holders

» Available in Fujichrome RDP and Fujichrome Velvia Emulsions

@
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Kodak and READYLOAD are trademarks. Polaroid is a trademark.




The Honorable The Honorable ————

U.S. House of Representatives : United States Senate

Washington, DC 20515 Washington, DC 20510

Dear Mr. or Ms. (for a congressperson) or

Dear Senator

I am a professional photographer and member of The American

Society of Media Photographers (ASMP). I’'m writing to urge you to
support The Copyright Reform Act of 1993 ({H.R. 897} or {S.373}). This
bill will provide the means for better enforcement against copyright in-
fringement and will streamline the Copyright Office bureaucracy, thereby
saving tax dollars.x

Like many photographers, | produce thousands of individual images each
year. Time constraints, limited staff and complicated forms make registra-
tion of each photograph a

virtual impossibility. Because registration is required prior to infringement
in order to qualify for statutory damages and legal fees, the remedies
afforded under the current law are mostly an illusion.

Without the ability to collect statuary damages and legal fees, the finan-
cial burden of legal representation becomes overwhelming — far out-
weighing potential damage awards. Infringers are aware of this.

Thus the current regulations become tantamount to a license to steal.

Your enthusiastic support of this bill is crucial. Thank you.

Sincerely,
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Meeting Attendance

Thank you for the ASMP newsletter. | am
a commercial photographer in Orlando, re-
cently relocated here from Ft. Myers.

| recently attended the December meeting
at Ross-Ehlert Color Lab, featuring Red
Huber. Mr. Huber was interesting and enter-
taining. However | was disappointed in the
turnout and structure of the meeting. In Ft.
Myers ASMP was virtually an unknown, |
was hoping Orlando would be (a) stronger
group.

However | was disappointed
in the turnout and structure
of the meeting.

I'm originally from Boston, two years ago |
attended a chapter meeting in Boston featur-
ing Maria Piscipo, nationally known photo
marketing rep, (and) the room was packed.

At the Orlando meeting, the question was
asked about the dwindling number who at-

tend ASMP meetings. | feel the meeting
need(s) more stucture (sic) and focused (sic)
on marketing and business particularly in this
economy.

Jim Spelios

Spelios Photographic Services

Orlando

Thanks for taking the time to write, Jim.
Several years ago we hosted a Piscipo two-
day seminar, with results similar to what you
experienced in Boston.

Our Central Florida membership is scat-
tered across umpteen counties, two time
zones, and five area codes.

Unfortunately, there doesn’t seem to be
any correlation between meeting topics,
meeting locations, and attendance. It is a
problem-we hope we can live up to your ex-
pectations in the future.

Likes New Look
Enclosed is my next article for the ASMP
Newsletter. | have layed out the article in a

© FREE ESTIMATES
© NEGATIVES RETURNED
© AIR BRUSHING

boBAGGETT.

PHOTOGRAPHY

VVVVVVVVVVVVVVVVVVYVYY

PHOTO RESTORATIONS

© BLACK & WHITE COLOR
© 0IL COLORING
© ESTATE DISCOUNTS
e ALL WORK DONE ON PREMISES
870-0349

3110 W, AZEELE (Tblk. west of Mac Dill
"Serving Tampa Bay since 1971"

AAAAAAAAAAAAAAAAAAAAD

Dean Witter Reynolds, Inc.
4830 W. Kennedy Boulevard, Suite 200

ASMP

word definition format. If you feel it would look
better another way by all means do what you
see fit.

I must say you do have a very professional
layout for the newsletter. It does show the
professionalism of the organization.

Mark Moberg
Account Executive
Dean Witter Reynolds, Inc.

Mark supplies a financial column for the
newsletter. We appreciate his comments on
the appearance. Due to expanded meeting
coverage, his column will resume in our next
issue.

FOR SALE
For sale Nikon Black F3HP camera with MD-
4 motordrive in excellent condition $625.00.
Nikon F2AS body w/NPC polaroid back,
$400.00. Call (813) 952-1077 and ask for
Winston or Maresa.

Mark A. Moberg

Account Executive

P.O. Box 31500
Tampa, FL 33631
(813)286-5600
Toll Free (800)326-4662

ADVERTISE

Call Dave Heller @ (813)238-2166
Newsletters are available at the following locations:

r Rent StudioSpace. P

Photo/Video Productions
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Low dally, Weekly rates/CO-op. EGLab ......................................................... Tampa
s 5 s ‘ A0l01Lab: S f v i e e Tampa
Build your business in our space! NOTth TAMPE PHOIO -.rreeoreeosoeoooeosooe Tampa
Creative COIOr ..........ccccovecveesceeiresiseieeennnn, Tampa

(8 1 3) 822-6 1 94 Norton Camera ...........ccoeeeeceeeceeeeerenann. Sarasota
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Jim’s Photo Shack ...........ccccceevuecveesieeseann.. Largo

ADROIS st b s e S St. Petersburg
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e OVERNIGHT E-6 PROCESSING *

Creative Color offers a new, overnight
E-6 processing Service.

Leave film anytime after our afternoon run, or
put through our door slot anytime at night.

Processed film can be picked up

the next morning at 9:00 A.M.

Processing is done on an all new
“Dip & Dunk” state-of-the-art processor.

Creative Color Inc. 4911 W. Grace St. e Tampa, FL 33607 ° (813)289-4385

ABNER'S

BY MAIL
1-800-446-4148
LEICA

REFLEX EOUIPMENT
R4S Model P, Black (10) 795
560/6.8 TELYT- Complete wi/stock (9) 1399
Grip forR3(10-) .49
RANGEFINDER
__Callfor details.
M4-P snver, W/M6 windowsin
sealed ag — never used!

SOIZSUMMICRON M(10-/hood) .
135/2.8 Elmarit-M (10-)

TRINOVID

. 639
859

8Xx20BCA
8)(40 CIassm
BCA .

LEICA CLOSEOUT

(Allour. Ienses 5 cam unless noted)
19/28E1mar|t R (10-/hoo 809
2.0Summicron RSerles vil
(9 /hood) 34

35/2.8Elmarit-R . .
50/2.0Summicron
2XExtender-R.
2XExtenderR (10-) .

RANGEFINDER
Table Tripod Bases

35AL, ‘white (9+ &
MinoXC (9+) . .249
NOVATRON
61-500 VR-3C 846
VIDEO BATTERIES

Stocking full line of batteries!
Call for Price & Details

NIKON

We're NAS dealers!

Fa5.. .+

AE-Actiol
(Ow/box) .

85/

AF 70 210/4.0 (demo) .
80-200/4.5,Al(9+) .
400/35. ... ..

26
ML-3Modulite Set .
AF28-70/3.5-45D .
AF35-70/28D ..
AF80-200/2.8D . ..

~ NIKONOS RS
All listed RS items in stock!
RS-AF SLR Body
E UWAFZOOm20 35/28 .

SB
SN-104 (Ni-Cad Battery) .
SH-104 Quick Charger

NIKON SUNGLASSES
127

GX-Pol Aviator
CxPol Captain
LE-Pol Aviator .
SXFifties .. .

w/finder (9+) .

Speed Lite SB-2 (9+ /box)
Speed Lite SB10(9-)
Speed Lite SB42 (10-).

CANON

EOS
A2Ein Stock!

EQS1 (d .
E0S 630 {1D/DOX
EOS650W/EF 50/1.

MANUAL FOCUS :

50/1.8(10-).
100/2(9/hood) .
2XB(9)

9XININ SLOCK! NI %
Minolta Expansmn Cards—
Large Selectio|

MANUAL FOCUS
35/1.9 (Demo)

METERS
COLORMETER I Fin stock! . .. CALL
AUTOMETERIVFinstock! . ... CALL

Autometerlll .
Colormeterll ..
Flashmeter |V . .
Spotmeter F

Call for availability
of meter accessories!

BINOCULARS
Autofocus8x22. .
Autofocus 10X 2
Compact7x21 .
Compact8x23
Compact 8x 24 w-Camo
Compact9x24
Compact10x23 .
Pocket 10X 25 WA .
Standard 7-21x50Zoom .
Standard 7 X 35EW .
Standard 7 x 50EW .
Standard8x40. ... .
Standard 10 x 50 XL ]
Weathermatics 7 x 42 Black . . .
Weathermatics 7 x42 Yellow . .
Weathermatics 7 x 50 Yellow . . 18
Weathermatics 10x 42 Black . . 230
Weathermatics 10x 42 Yellow . 233

2000 FC/W Complete (9+) .
Super Wide C (modified)
(press corp ugly)

50/2.8 DISTAGON-F (demo) .
A12 Magazine (10/box & LB -
HC-4 Prism (9-/8+)

HASSELBLAD
SEOUT

CLO!
SupportRod 40622

1899
450

Power Supply #4631
Extensmgn Arm for Flash Bracket

Viewfinder SWC 152035
Film Cassette for Mag 70

Proxar 1.0Bay 50

Softar il Bay 50 .

Green Filter Bay 50

Orange Filter Bay 50 .

Yellow Filter Bay 50 .

Red Filter Bay 50 .

Haze Filter Series 63 .

Red Filter Series 63 .

Green Filter Series 63 -

Yellow Filter Series 63 . 5%
Yellow-Green Filter Series63 . . .
Diffusion Filter Series 63
Polarizing Filter Series63 . ...

PENTAX

MEDIUM FORMAT
105/2.4(newfor6x7)

for6x
80160/45(newfor645) 869
300/4.0(Class i for 645) 2029

LX ACCESSORY CLOSEOUT
W?:lEsg-Level Magni-Finder

Waist-Level Finder FF-1
Magni-Eye Piece FD
Action-Eye Piece FCA. . . .. Ci
Standard-Eye Piece FD-2 . .
System Finder Base FB4 . .
FocusScreensC-21 . ..
Focus Screen SA-23 .

Batterv cord ...

210/56 . . .
220Roll Hol
AngleFinder ..

CONTAX

139 Data Back (10 w/box &instr) 49
137 Data Back (10 W/DOX&InStr) 49
139 Winder (dem:

D-4Quartz Back f70 W/bOX&InSU) 99
D-6 Quartz Back (10- w/box & instr.) 109

TLA 20 9+ w/case)
50/1.

50/17 T* (dem: 0)
85/2.8T* (demo)

CLOS|
90/3.5RZ(9+)
10/28RZ ..
180/4.5RZ . .
180/4.5RB. .

Winder RZ 5
1S-3 instock! CAl
OM-4T Black .

OM-2S, Chrome (9:

OM-2, Chrome (9)

OM-2, Chrome (9-.
50/2Macro .

80/4Macro .

300/4.5

Auto Bellows .

Winder 11 (9-)

MISCELLANEOUS

Bronica ETRSi complete w/extra
120 mag, IS0f3.5 lens, AE Il Prism,
Speed grip, Pentax 1 ° digital
spot meter, inside Pelican 63252649

Rollei 150/4 Planar PO

Caltar HR 210/5.6 (10-)

65-4 Caltar IleCambo recessed
lens board (10) 619

Exakta 66 w/80/2.8 (uses 120
or 22

r )
Pentax Auto 10 (Major Kit w/
metal case) (9)
BromicaSQ-A Complete (10-) . 1049
Tokina 3(30/2 .8 for Canon FD
moun

RS OVER $200

Pegtax Motor Drive Trigger

CALL FORFILM, BULBS, ETC.

MISC. CLOSEOUT

MHCFO Stand for Minolta Auto

Grlp Belt GM for Mirai

gll'lp Extender LM for Mirai .
mpus

olvmbus AZA Teleconverter

L30Flash for Az4

Minolta HS-7 Holding Strap .
Minolta DB-3 Databack . .
Minolta AW-90 Winder
MinoltaSuper 90 Program Back 309
Minolta MD-90 M 29
Minolta BP-90 M Batterv Pack .
Minolta NP-90 Set
Minolta EB-90 100

exposure back .
Minolta AF 100-200

VIDEO

Yashica Kx-VI (TR 200)

ABNER'S CAMERA EXCHANGE
5363 Central Avenue
St. Petersbur g FL 33710

CompusServe |.D.
HOURS: Mon-Fri.: 9 a.m
« All listed items are NEW unless
conditionisratedin
parentheses (9, 8+ etc)
* 14-day money- back
guarantee on equipment
orders
o We pay SHIPPING and
INSURANCE on merchandise
orders over $200
« No refunds on shipping and
insurance
* NO SURCHARGE ON:

71630,3177
p.m., Sat.9a.m- -5 p.m.
* All used equipment
guaranteed free of
mechanical defects for
60 days
« Allchecks cleared in 14 days
« Cash payment required on
CO.D. orders (5200 minimum)
* Return of new items subject
torestocking fee.
» \WE TAKE TRADES
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Pickerell Talks Stock!

Fuji Sponsors Seminar

Reknowed stock specialist Jim Pickerell will be the guest
speaker for our next meeting.

Jim Pickerell, from Rockville, Maryland, is widely known and
regarded for his work in adapting stock to the digital environment,

NENT MEETING

Sabal Park Holiday Inn in Mango, FL (Outside of Tampa on I-75)
Guest Speaker—Jim Pickerell Seminar sponsored by FUJI

$5.00 members/students — $10.00 non-members
RSVP by April 14th. ASMP — 1122 Pomalo Ave., Sarasota, FL 34236

$8.00 members/students — $13.00 non-members

Seating is limited. Also, Jim's book “Negotiating Stock Photo Prices 1992”
regularly $25.00 will be on sale for $20.00 Limited supply available.

and shaping policy to deal with evolving business practices.
In addition to his work in stock, Jim publishes “Taking Stock”,

a bi-monthly newsletter that is well-respected throughout the

stock photography marketplace.

ASMP Central Florida Member List

GENERAL MEMBERS Chip Maxwell Phillip Puleo

Bill Bachman Burton McNeely Richard Rowan
Frank Baptie Sam McVicker Philip Schwamberger
Jeff Blanton Lionel Murphy Jr. Lance Thrasher

Herb Booth Dennsi Osborne Tamara Weyers

Bob Braun Allan Philiba William Zegel
Dominick Cannatella Maresa Pryor

Chris Coxwell Brad McCourtney ASSOCIATE MEMBERS
Dick Dickinson David Roark Chuck Ferlita

Doug Dukane Sue Root-Barker Ty Heston

Wayne Eastep Britt Runion Rodney McDonald
Peter Foe John Siebenthaler David Williams

Skip Gandy Michael Siegel

Don Hall Lee Snyder SENIOR MEMBERS
Keith Hall Lans Stout Joe Barnell

Debi Harbin Rummel Wagner Robert Sisson
Jonathan Hayt David Woods Augusto Valentin
David Heller Christoper Wright

Robert Jackson LIFE MEMBERS
Gordon Joffrion AFFILIATES Judith Gefter

George Johnson Larry Barker Dennis Hallinan
Robb Johnson Monique Collins Ronny Jaques

Chuck Kennedy Jeff Cox Edward Mullen

Tom King Steven Katzman Robin Perry

Earl Kogler Steven Drake

Matt Larson John Domenie SURVIVING SPOUSE
Glen Lau Wilma Lathrope MEMBER

David Lawrence Gregory Lewis H. Vern

Winston Luzier Richard Logan

Ed Malles

BuLk RaTe
U.S. PosTaGge
American Society of Media Photographers Pap
4909 W. Grace St Tampa, FL 33607 =) 986
Address Correction Requested EBMIG
SARASOTA, FL






